Charter Communications

eginning in 1993 as a small company whose only product was analog video,
Charter Communications, Inc. has evolved to a Fortune 500 company on the cutting
edge of advanced broadband entertainment and communications for the home.
Serving markets in 37 states, Charter employs a state-of-the-art network offering such
services as Charter Digital™, Charter DVR™, Charter HDTV™, Charter High-Speed™ Internet,
Charter iTV™, Charter OnDemand™ and Charter Telephone™.
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In the launch of many of those services, Charter has led the cable industry. The
Company’s commitment to deploy video-on-demand in the summer of 2000 was, at
that time, the largest in the history of the industry.
In the fall of 2001, Charter launched a new interactive digital television service
giving customers quick access to six virtual “i-channels” of news, weather, sports,
entertainment, money and shopping information. Less than a year later, the
Company launched i-Games, a channel of interactive games that customers played
using their remotes.
Charter’s launch of IP (Internet Protocol) telephony in August of 2002 in
Wausau, Wis. was one of the earliest, if not the earliest, deployments of residential
telephone service over a local broadband network.
In January of 2003, Charter became the first cable company to carry HDNet,
capitalizing on the early movement to high definition television with two round-theclock HD channels.
Later that year, Charter became the first cable company to produce original
content for video-on-demand, “Have Love Will Travel,” a concert featuring
Dan Aykroyd and Jim Belushi.

Charter’s goal is to be
the premier provider of
in-home entertainment and
communications in every
market it serves. With a new
initiative — Focus On
Excellence — aimed at
improved customer service,
and continued technological
leadership, that goal is a
realistic one.

And in 2005, yet another Charter system — Madison, Wis. — received “System
of the Year” recognition from an industry publication.
Charter has entered into unique agreements with leading technology companies
that will enable the Company to remain on the cutting edge into the foreseeable
future. Being at the forefront is important to Charter, not for the sake of awards
and peer recognition, but because it ultimately benefits Charter customers.
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Definitive Broadband: Next Generation

Charter spear-headed the movement to an all-digital environment with the
January 2004 activation and the July commercial deployment of the cable industry’s
first all-digital network. That launch earned Charter’s Long Beach, Calif. operation
“System of the Year” designation by a leading industry publication.
Also in 2004, Charter was the first to commercially launch the Motorola Broadband Media Center with Digeo’s Moxi™ Service advanced digital set-top that integrates high-definition television (HDTV) with a dual-tuner digital video recorder
(DVR), providing the ability to watch one channel while recording another.

